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Assessing Needs Across the United States 

Impact-based communication tools for drought 
in areas of high concern 

Provide population-specific materials needed 
to communicate the health risks of drought 

Develop drought and health resources and 
toolkits for state and local health departments⁴



Formative Research: 

Tool Development  
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The Messaging Framework 

3 Key Sections:

1. Drought and health overview 

2. Recommended partnerships 

3. Messaging Maps based on 

drought severity  



Drought and Health 

How is drought monitored?

What are “drought stages” in the context 

of the United States?

How do I know the severity or “stage” of 

drought my area is experiencing?

How does drought impact health? 



Key Partnerships 



Messaging Maps 

• Messaging tailored by drought stage 

(severity) and audience

• Provide key messages with supporting 

information 

• Gives examples of how to use key 

messages in communications

• Currently adaptable to any region 

that falls under the United States 

drought monitor



Developing Messages



Adapting the Framework



Community & 

User Testing 

• Testing scenarios 

• Calls for feedback from 

groups across the nation 

• Iterative improvements as 

feedback is received 



Testing Scenarios with Public Health Experts  



Drought and Health Engagement Events 



Looking Forward 

• Using the messaging tool to develop 

tailored communication campaigns 

within the Unites States

• Creating additional tools identified by 

community members and 

stakeholders, such as incorporating 

satellite data for better drought 

communication



Summary

Define your audience & 
goals 

Work with members of 
your intended 

audience to determine 
their key needs for 

communication

Design your tools 
and messages with 

your end users

Seek feedback 
from a diverse 

group of 
stakeholders

Test. Test Again. 
And test some 

more. 

Iterative Improvements 
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Thank you!
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